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Thank you, Carolyn, for that gracious welcome. Thank you Kim Wells, the Corporate Alliance to End Partner Violence and the Family Violence Prevention Fund for all your fine work. We greatly appreciate your co-hosting this conference and for giving Verizon Wireless the opportunity to contribute to its success. A special thanks to Mayor Daley and the Mayor’s Office on Domestic Violence.  Your presence here today speaks volumes about the City’s commitment to our cause. And, of course, we want to thank each one of you for taking time out of your busy schedules to participate in this important event.

I am honored to join you, although I must admit I was a bit taken aback when I saw the speakers’ agenda. First the Mayor, then Kathryn Kaiser’s inspiring keynote address, then me. Thanks, Kim, for giving me such “easy” acts to follow. Good thing we’re such good friends.

Thank you again, Kathryn, for sharing your story. Not only did it touch our hearts, but it serves as the perfect prelude for today’s activities. Your powerful voice of courage, strength and hope gets to the core of what today’s program is all about. In fact, our efforts can be summed up in five words: Let the voices be heard. We must listen to the voices of the victims – especially when they’re too afraid to speak. We must let our voices be heard in our companies and communities to bring this problem out in the open. And we must talk to each other so we each have the best tactics and tools to fight this insidious epidemic. 

The problem of intimate partner violence has been ravaging our country in the same way a swarm of unseen termites can destroy a home’s foundation. It knows no boundaries or limits, and does not discriminate by race or social status. Put aside for a moment its terrible toll on individuals, families and communities. Strictly from a business standpoint, partner violence eats away at the profitability of every company represented at this forum. The numbers are staggering:

· American businesses pay an estimated $3 to $5 billion a year in medical expenses associated with domestic violence.

· An additional $100 million a year is forfeited in lost wages, sick leave, absenteeism and non-productivity.

As Kim pointed out, the CDC estimates that victims of partner violence lose a total of 8 million days of paid work annually, which is equivalent to more than 32,000 full-time jobs.  Let me give this some context. Verizon Wireless is the largest wireless service provider in the country with some 40,000 employees.   If this epidemic were only to affect our company, it would wipe out 80 percent of our entire workforce! 

Enough with the statistics. Yes, we care about what domestic violence does to our companies. But we care much more about what it does to its victims. You’re all familiar with the fact that one in three women will experience domestic or sexual violence in her lifetime.  Numbers, however, are impersonal. They do not have a face. They cannot tell a story. These millions of women, however, are real. They are our co-workers, our friends, our neighbors, our sisters, our daughters, and our spouses. Each has a voice crying to be heard.

Think of all the women you know. Can you believe that one of every three has such a secret? It makes you wonder: Why don’t more – or at least some – speak out? Within the answer lies our greatest challenge: Because partner violence is a silent epidemic. 

Like poisonous mushrooms, it thrives in dark, quiet places. Let’s be honest, most people really don’t want to talk about partner violence. We’re a civil country – this isn’t supposed to be happening here. So underneath our thin veneer of civility, the problem festers. And its victims are twice shamed – once by their impotence against their partners’ rage and again by others’ seeming indifference to what they’re going through. 

That’s why your efforts are so important. By shedding light on the issue of partner violence, we can begin to transform shame into hope. By learning from each other, we can more effectively raise awareness of the problem’s scope and impact – in our communities and within our workforces. 

In this spirit of open collaboration, I’d like to share with you what Verizon Wireless has been doing to fight domestic violence. Hopefully, you’ll be able to borrow some useful ideas from us. 

We take pride in having been one of the first large corporations to embrace this cause. It’s not only the right thing to do – it’s a natural fit for what we have to offer. Our wireless resources and technology have literally served as lifelines for women caught in a violent domestic situation. Many times all it took to make them feel more secure was knowing that they had a connection to the outside world. That, if an emergency arose, their voices would be heard.

In 1995, we began our HopeLine program. Our goal was to make a positive contribution towards eradicating partner violence by focusing on three key areas: awareness, prevention and the life-rebuilding process. We started by donating voicemail boxes to victims living in shelters. Our intent was to enable them to receive confidential messages from family and employers as a first step towards rebuilding their lives.

Today, each of our 1200 retail stores participates in the HopeLine Phone Recycling Program. We collect used wireless handsets, batteries and accessories from any carrier, which we then refurbish, recycle or sell. Any proceeds are either donated to non-profit domestic advocacy agencies or used to purchase handsets for domestic violence victims. In the past two years, with the help of our generous customers, Verizon Wireless has donated more than 10,000 phones to domestic violence programs nationwide. 

These phones make a difference in people’s lives. Time and again, victims and their advocates tell us they are tools of empowerment. They help women beaten down by domestic violence gain the courage to step outside the false security of their homes. They provide the real security of knowing help is just a phone call away, enabling these women to go to work, to go shopping, to take their children to school. Often, these first small steps toward independence are pathways to self-confidence and healthier life choices.

We also team up with local partners to raise awareness of the issue, and to raise funds for domestic violence shelters and prevention programs.  We’ve found that most professional sports teams are more than happy to help us. Here in Chicago, for example, Cubs’ manager Dusty Baker and his wife Melissa did a public service television announcement for us that was very well received. Some of our other community events featured members of the Chicago Bulls and Chicago Blackhawks.  Collectively, our community outreach initiatives have raised more than one million dollars nationwide.

Some projects take full advantage of our technology and services. For example, we provide domestic violence victims with a toll-free and airtime-free link to the National Domestic Violence Hotline at star-HOPE. Others, such as a national poster campaign sponsored in conjunction with the Corporate Citizenship Initiative, are simply meant to help businesses such as yours spread the word in their plants and offices. 


As we all know, awareness and prevention starts at home. That means our own workforces. At Verizon Wireless, we encourage employees to come forward – whether they’re victims of abuse or are concerned about a fellow worker – and promise them full confidentiality.  The subject is covered in our Code of Business Conduct – a document every employee must read and sign every year.  And our Employee Assistance Program provides confidential, 24-hour support.  

Perhaps most important, we give our HR professionals both the information and the authority to respond in the most appropriate manner. When the situation warrants, they are expected to take action, whether it’s changing someone’s shift or work location, beefing up security or granting leaves of absence.  

I view today’s forum as an important extension of our HopeLine initiative. It gives each of us an opportunity to discuss this issue openly and from slightly different vantage points – as advocacy workers, as legal experts, as educators, as healthcare and security professionals, as business managers and as survivors. It is meant to inspire and empower you with knowledge and tools you can use right now at your respective companies. 

For example, on your seats you have sample workplace policies along with a recent newsletter that has practical tips on improving employee “buy-in” for your workplace programs. In the presentations and panel discussions that follow, you’ll learn much more about domestic violence policies, protocols, training and liability issues, and Best Practices. You’ll find how to integrate domestic violence information into other types of communications regularly sent to employees on issues such as work/life balance or personal safety. You’ll hear what the experts recommend to educate employees on the warning signs of domestic violence and how to respond appropriately when victims are identified. Please take advantage of these opportunities – you’ll get some great ideas and handouts you can use as soon as you get back to your offices.

I couldn’t be more thrilled that Verizon Wireless is playing a small role in such a worthwhile event. Having been involved in this cause for so long, it’s gratifying to see that awareness of partner violence is increasing. Just as important, attitudes are changing and people are recognizing the urgency of meeting this problem head-on. Your presence – and that of Mayor Daley and the many other dignitaries who grace us with their participation – is proof positive we’re making great progress. 

I opened my talk with a simple plea: Let the voices be heard.  To conclude, I’d like to share a passage from the novel, “The Speed of Light,” by Elizabeth Rosner. It’s about a brother and sister whose Jewish father was forced to work “Special Detail” in the ovens at a Nazi death camp. This poor man never told his story, never shared with others why he was so burdened with unspeakable pain. In this passage, his son realizes that the buried grief has left a mark as indelible as his father’s tattoo: 

“We were all black holes, dense with the nightmares we invent when the stories are kept hidden from us. Paula had filled the silence with her own voice, and I had filled it with the voices of science … and what we really needed was the voice of our father telling us his story, giving us at least that much of himself, the life he nearly lost. But he couldn’t speak, the horror was bigger than anything he could name with words, and we were left to find for ourselves what had been burned into his skin forever.”


Victims of domestic violence know a similar kind of horror and shame. Too often, they carry this burden alone, and, like the novel’s children, come to discover that “Silence bruises the heart.” By speaking out on this issue, we give voice to their stories. And by reaching out to help, we let them know we care and, hopefully, give them the courage to be like Kathyrn. To tell their own stories – even to sing their own songs – freely and without fear.


Thank you for bringing your hearts, minds and voices to this effort. Together, we can make a difference. And make no mistake: In the fight against partner violence, we will win.
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